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Branding and Identity
by Swerve Design Group

Swerve’s Three Rules for Effective Logo Design
Every designer has come across the same problem.
A client gives us their logo to use on a project, but the
logo just doesn’t work in that application. You can’t fit the
logo in the space given or the magazine can’t print that
colour. After many years in the design industry we’ve
developed these three simple rules for designing logos.

The Size Doesn’t Matter Rule
The logo must work equally well at the smallest size as it
does bigger than life on the side of a building. A quick
benchmark is if you can fit your logo on the side of a
pen and still read it, then you’ve got this rule covered.

The Black and White Rule
Most logos are used everyday in applications that
reduce your options to either black or white: fax
machines, photocopiers, black and white advertising.
If your logo depends on colour to work, then your
logo doesn’t work.

The Is It Appropriate Rule
A logo needs to be appropriate to the company. If it is
a law firm, it should look like a law firm. If it is a
chicken farm, then it should look like a chicken farm.
We’re not saying that the logo has to be an illustration
of the business, just that it should represent the mood
or feeling of the industry and company.

Following these simple rules will ensure that your logo
will behave itself when it goes out to play with all the
other logos in the world.

Following are just a few samples of the Logos Swerve
has done over the years.
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Swerve Design has designed hundreds of logos, letterheads,
business cards, envelopes, signs, product identities, and mastheads.
Contact us today to see what we can do for your firm’s image.




